
Top Tips for merchandising your stock 

during COVID-19

With 100% of your potential customers looking at your stock online now, it’s vital that 
you make a good impression from the start. Spending some time on upping your 
vehicle merchandising game could really pay off, as buyers start to whittle down their 
choices for when lockdown is over.

Top tip 1: Price to sell

Your cars are only worth what people are 
willing to pay for them. Make sure you 
always know your market and set prices 
accordingly. Start by conducting a search 
for the vehicle you’re selling. How are the 
vehicles within 10 miles priced? Statistics 
show that listings which start with a high 
asking price, then reduced to 
sell, ultimately return a lower profit.

Top tip 2: Look the business

When searching for a car, buyers see 
before they read. Present your cars in the 
best light with great photographs showing 
off all aspects of the vehicle. 

Top Tip 3: Engage with video

Giving interested buyers a video tour of 
the vehicle at this time when they can't 
book a test drive, could really make a 
difference.  Keep it short and focus on the 
key features and typical questions you'd 
expect to be asked.  Use a video sharing 
platform like YouTube to host the video 
and then simply link to the video when 
uploading your ad to our platform.
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Top tip 4: Give a complete 
description

The internet is built on descriptions. Write 
every advert for the exact vehicle you’re selling 
– not just the make and model. Include all the 
information a potential buyer will need to know 
such as these basics: Tyre condition, Key 
features, Extras/modifications, MOT due 
date, Service history, Number 
of previous owners, Condition of 
car/bodywork.

Plus, here’s some further questions you can 
help answer in your vehicle description:

• Has the vehicle been in an accident?
• Was the vehicle smoked in?
• Did the previous owner have pets?
• What is included in this specific Trim level or 

Package on the car?
• Does it have any remaining warranty?
• What are the financing or leasing options?
• Are there any installed accessories?
• Does it come with maintenance records?
• Where was the vehicle maintained?
• Does it have a USB slot?
• Navigation? Bluetooth? Camera? Sunroof?
• How many keys come with the vehicle?
• Was it rust, paint or fabric protected?
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Top tip 7: Eliminate the little 
errors

No one is perfect. But with a little care up front 
and one last look before posting, your adverts 
can be. First, when writing your advert, be sure 
to proof read it in order to pick up the spelling 
and grammar mistakes we all make. Correct 
spelling also ensures your cars get found in 
keyword search.

Top tip 8: Avoid block capitals

We know you want to shout about your stock, 
but if you use BLOCK CAPITALS in your text, 
buyers might just feel like you’re shouting at 
them – and move on. Research suggests that 
the shapes of lowercase letters—some tall 
(dhkl), some short (aens), some 
descending (gypq) - create a varied 
visual contour that helps our brain recognise 
words.

Top tip 9: Make it easy, don’t use acronyms

Make your ads as accessible as possible to all types of buyers, petrol 
heads or not by avoiding filling your ads with lots of industry acronyms.

Top tip 10: Avoid direct mentions of COVID-19 in 
your ads.

eBay listings which contain mentions of Coronavirus or COVID-19 (and 
related terms) are being rejected due to measures put in place to 
safeguard users of the wider eBay website. To avoid this, we suggest 
instead including details on how you can support customers remotely 
buying at this time, such as’, ‘virtual tours’ or ‘video conferencing’.

Top tip 11: Ensure your website has relevant 
COVID-19 messaging.

When users are looking for cars on our consumer websites, they will 
often find their way to your dealer website either directly from a click 
from a vehicle page or following a Google search. You should clearly 
signpost your COVID-19 messaging on all your landing pages.

Top tip 5: Include enough 
information about you

Whilst the description should always focus 
on the vehicle not the dealer, it’s important 
to include enough (but not too 
much) information on your business to help 
buyers whilst they can’t visit your 
showroom. Include current opening hours 
for them to reach you by phone or email 
whilst showrooms are shut, Google reviews, 
and customer satisfaction scores to 
highlight your good sales reputation.

Top tip 6: Nail down the 
details

Always enter the vehicle registration 
number. This helps correctly identify your 
car and carry out a vehicle history check, 
which helps you save time and gets your 
advert posted fast.

https://community.ebay.co.uk/t5/Announcements/COVID-19-Coronavirus-Important-reminder-about-our-listing/ba-p/6516297
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Summary

1. Price to sell: Do your research to price your vehicles correctly.

2. Look the business: take high quality photos from all angles.

3. Engage with video: experiment with video tours. 

4. Give a complete vehicle description: Preempt questions and provide 
complete information.  

5. Include some information about your business: Keep it short and useful.

6. Nail down the details: Enter VRN's every time. 

7. Eliminate the little errors: Proof-read before posting.

8. Avoid block capitals: It's friendlier and easier to read.

9. Make it easy, don't use acronyms: Make your ads accessible to all types of 
buyers. 

10. Avoid direct mentions of COVID-19 in your ads: To avoid your ads being 
blocked.

11. Ensure your website has relevant COVID-19 messaging: Keep buyers 
informed at all times.

Useful links

For help on how to upload your ads, please visit our guides: 

eMG customers 
https://www.ebaymotorsgroup.co.uk/news/emg-dealer-centre-upload-guide/

Motors.co.uk customers
https://media.motors.co.uk/wp-content/uploads/2020/03/display-
advertising.pdf)

Gumtree, eBay or Joint customers 
https://www.gumtreeforbusiness.co.uk/motors/how-to/

For more help with your vehicle merchandising or anything else, please contact your 
account manager.

https://www.ebaymotorsgroup.co.uk/news/emg-dealer-centre-upload-guide/
https://media.motors.co.uk/wp-content/uploads/2020/03/display-advertising.pdf
https://www.gumtreeforbusiness.co.uk/motors/how-to/

