
Top Tips for shooting videos of your vehicles

As lockdown eases - but with social distancing likely to be in place for some time to come -
video content has an important role to play, helping you demo stock online and manage 

demand for appointments and test drives. Providing in-market buyers with rich, visual content 
that gets under the bonnet and brings the vehicle to life can really make all the difference.

#1: Plan your points

You don’t necessarily need a script or 
storyboard, but it will help to consider your 
audience. Think about the vehicle’s main 
selling points and have a good idea of what 
you want to say before you start shooting. For 
instance, if it’s a family car or SUV, you might 
demonstrate how spacious the boot is by 
putting a buggy in the back, and mention 
features like cup holders, storage 
compartments, and points for child seats.

#2: Light and sound logistics

Do a few test runs to review quality. For 
example, a vehicle probably won’t look its 
best if you decide to shoot in natural light on 
a grey, rainy day. And even sunny conditions 
can be troublesome too, especially if it’s 
backlighting your shot.
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#5: You don’t have to spend a 
fortune.

Most smartphones have perfectly adequate 
cameras and many laptops feature easy to use, 
free editing software. However, if you’re 
struggling with poor sound quality, consider 
using an external microphone, which can 
dramatically improve sound quality. If your 
hand isn’t steady, a variety of gadgets are 
available that are designed to stabilise your 
shot, such as tripods, stands, and gimbals.

#6 - Do your research. 

Have a look at what information is 
available on the internet about the 
make and model of the car 
you’re selling. Then 
address all the issues 
raised in your video. If the 
vehicle is a convertible, show 
the roof going up and down. Demonstrate the 
air-con is working. Show all the electric 
windows going up and down, and switch on the 
sat nav and the entertainment system.

Do remember that it's your responsibility to:
make sure that you own or have the rights to 
use anything you include in your video (e.g. 
images or music); and comply with any 
separate terms that apply to use of a third party 
video platform.

#2: Light and sound logistics

Do a few test runs to review 
quality. For example, a vehicle 
probably won’t look its best if 
you decide to shoot on a grey,
rainy day. And even sunny
conditions can be troublesome 
too, especially if it’s backlighting 
your shot. Many experts advise that the 
best time to film outside is shortly after 
sunrise and shortly before sunset when 
the sun is not too high. This is commonly 
referred to as the 'magic hour' and 
dependent on the time of year is usually 
between 7-10 am and 4-7 pm. 

#4: Shoot in landscape mode

When filming on a smartphone, lots of people 
instinctively shoot in portrait. 
However, video almost 
always looks better when 
it’s shot in landscape.

#3 - Get in on the act 

Even though the lockdown means most 
things are now being done remotely, don’t 
be afraid to get on film and make a personal 
connection. This is often best done at the 
start of the video, where you can introduce 
yourself and your business.
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#9 - Turn on if you want them to 
tune in. 

Get the engine running. Switch on the 
ignition to get a shot of the exhaust to show 
that it's running clean. If you want to take 
footage ‘on the road,’ be sure to follow 
safety advice. Secure your camera, and 
never film using a handheld device. Instead, 
mount the camera where it shows the 
dashboard and controls.

#10 - Don’t forget the details.

Always remember to close with your pitch. 
Give the price and reiterate all of the good 
points, show the service history, ensure the 
viewer has your contact information, and 
encourage them to get in touch with any 
questions they might have.”

Summary

1. Make a plan in advance and tailor your video to the audience

2. Think about lighting and sound before you film

3. You don’t need expensive equipment

4. Always shoot in landscape mode

5. Make it personal

6. Do your research and address potential pain points

7. Be thorough

8. Be concise

9. Get the car running, but follow safety advice

10. Don’t forget to give your contact details

#7 - Leave no stone unturned. 

Get your camera into all the little nooks 
and crannies you can. Show the wheel 
arches, get under the bonnet. If possible, 
show the underside of the vehicle. Do a 
360-degree tour of the exterior, and 
thoroughly explore the interior and boot. 
The more information a customer has, the 
more reassured they will feel.

#8 - Be thorough but concise. 

It’s essential to cover as much as possible 
and allay all potential customer concerns. 
But don’t go on unnecessarily, as 
attention spans are short, and if your 
video is too long, viewers could lose 
interest. As a general rule of thumb, we'd 
suggesting keeping to between two and 
five minutes long.


