
Market View
Covid-19 Update

As part of our ongoing commitment to help support the industry in these unprecedented times, we 
continue to capture some key insights from the wider automotive market. 

Also included in this week’s update is a summary of the key takeaways from recent interviews with 
Darren Edwards, CEO, Sytner Group, and Nathan Tomlinson, owner of Devonshire Motors, on the popular 
weekly Motor Trade Radio, in association with eBay Motors Group podcasts.

Key Insight

• After 3 weeks of declining traffic, visits to car search sites have now stabilized, with last week 

seeing increases in consumer demand

• According to Google Search Trends, searches for “Used Cars” and “Cars for Sale” increased +9 

points and +7 points respectively on Sunday 12th April vs. previous Sunday

• Uplift in leads is being driven by an increase in emails (as opposed to telephone calls)

• We recommend regularly updating your auto-reply email messaging to ensure consumers 

understand when they can expect a response to their enquiry

“Used car” & “Cars For Sale” – Search Interest over time
1st Feb to 12th April 2020, Google Trends
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12th April –
Easter Sunday

Darren Edwards
CEO, Sytner Group

Nathan Tomlinson
Dealer Principal and Owner, Devonshire Motors

“Can you outline the importance of maintaining used car activities 
during the lockdown?”

“As a company we feel it’s vitally important to adhere to the 
government’s Stay at Home instructions, so we are not allowing 
deliveries to take place. We’re fully locked down. But as a business we 
thrive on innovation - so we have now launched our Buy Online process 
on our website and have introduced a home-based telesales team by 
division to deal with any enquires. 

We launched it earlier than we had planned to as it was due in the 
summer. We haven’t pushed it hard in terms of marketing yet as the 
time doesn’t feel right to do that, but we are having plenty of natural 
visits and sold over 140 cars during the first week of April; admittedly 
that is only about 10% of our normal rate but it’s a start. Once we can 
confirm delivery dates again I expect this to become a bigger share of 
sales. The longer the lockdown lasts, the more we will learn and are 
able to adapt to whatever consumer demand looks like once we are on 
the other side of all this.”

“What long lasting changes do you expect to see in car retailing 
once the lockdown is lifted?” 

“Fundamentally car retailing hasn’t changed much over the years. I 
think the interesting thing with this situation is it will introduce people 
to online that wouldn’t have previously considered it. If you were to 
buy a car from us you would probably see the same salesperson that 
you saw for your last three purchases, which for the customer is 
familiar and comfortable and they’re not looking for a change in that 
experience. 

But by being forced to take your buying process online you find out 
that it's the same person you deal with and they’re just as engaging 
electronically as they are in person. And perhaps further down the line 
that salesperson will come out and deliver your car. So that customer 
who wouldn’t have looked at online will actually think it’s better. I think 
it will change the way consumers look at online retailing through 
dealerships.”

Click here to listen to the full interview.Click here to listen to the full interview.
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