
Market View
Covid-19 Update

As we continue to manage the impact of the global spread of COVID-19, the need for us, as a 
community, to support and take care of each other becomes even more important. With this in mind, 
we have captured some key insights from the wider marketplace to help you manage your business 
now and in readiness for the better times to come. 

Data sources: Google Trends 
(https://google.com/trends), eBay Motors 
Group Data Warehouse
©2018 Google LLC, used with permission. 
Google and the Google logo are registered 
trademarks of Google LLC.

“Used  Cars” & “Cars for Sale”, Search interest over time 
7 Day Rolling Average, 1st Feb to 24th May, Google Trends

At a glance

• Last week saw another record 
high of replies for 2020 across 
eMG, up +169% vs. the worst 
week of lockdown (week 13, 
w/c 23rd March), +71% MoM 
and +19% WoW

• With the latest government 
update announcing that car 
showrooms will be opening 
from June 1st we expect to see 
continued strong demand. In 
addition, lead conversion is 
improving as consumers prefer 
to make contact with the 
dealer before visiting the 
dealership, highlighting the 
need to nurture leads

• Searches for “cars for sale” 
and “used cars” as measured 
by Google Trends continue to 
increase WoW

Total eBay Motors Group leads by week
Indexed Volume of Leads

Week 10 (w/c 2nd March)  to Week 21 (w/c 18th May), 2020

Data source: eBay Motors Group Data Warehouse

Gumtree.com Limited, registered in England and Wales with number 03934849, 1 More London 
Place, London, SE1 2AF, UK. © Copyright 2000-2020 Gumtree.com Limited. All rights reserved.
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24th March –
UK lockdown 
announced

17th March –
School and Nursery closure 

announced for 20/03/20

12th April – Easter 
Sunday

13th May –
Ease of Lockdown 

restrictions

8th May –
VE Day, Bank Holiday

30th April –
Government says UK is past the 

peak of outbreak

11th March –
WHO announces 

COVID-19 as pandemic

16th April –
3-week extension to lockdown 

measures confirmed

https://google.com/trends


The Industry View

The popular weekly Motor Trade Radio, in association with eBay Motors Group, has responded to 
the COVID-19 crisis by launching a series of special interviews with industry leaders sharing their 
views on how to manage activities during the lockdown. 

Below we summarise the key insight from David Peel, Managing Director, Peugeot Motor 
Company how the PSA group has navigated the last few challenging months.

• As per January 2020, Lower Medium, Medium and Supermini 

were again the fastest selling sectors, averaging 40 days in 

stock 

• London was the fastest selling region, averaging 29 days in 

stock (3 days faster than Jan 2019) , followed by Scotland at 35 

days

Click here to listen to more interviews from industry leaders on Motor 
Trade Radio across a wide range of download platforms à

David Peel, Managing Director, Peugeot Motor Company

Gumtree.com Limited, registered in England and Wales with number 03934849, 1 More London 
Place, London, SE1 2AF, UK. © Copyright 2000-2020 Gumtree.com Limited. All rights reserved.

Can you describe how the lockdown has gone for Peugeot?
Like everyone else, we moved to working from home and maximising digital tools to continue to 
run our business. I feel we adapted well, we have all been putting in long days, but it has been 
worth it, and we feel we have prepared well for the restart.

As a business we've been focusing on two priorities. Safety-first for our teams, retailers and 
customers in everything we do. And addressing the economic impact throughout our 
collaborative businesses with retailers.

With safety protocols we have the benefit of being part of the global PSA Group and have been 
learning quickly from countries that have experienced the pandemic before us. We now have the 
best levels of protocol for safety that we can implement within our network.

In terms of supporting our retail network, we have done that from the very start. We provided a 
support package, helped them manage their cost base, which is essential at these times, and 
we've also helped them through the furloughing period.

In recent years we have worked closely with our dealer partners under the Stronger Together 
banner, so we already had a close working relationship and that has been important.

Through the crisis we have held twice weekly online meetings with our National Dealer Council 
and weekly meetings with general managers; so have ensured we have kept close to the front line 
throughout.

As a brand with an established end-to-end online sales platform, do you think the Covid-19 
crisis will accelerate the movement to online sales?

Yes. We launched our Buy Online service back in 2017 and see online as an integral part of the 
buying process moving forward. Importantly though, all our online sales get credited to the 
retailer chosen by the customer and our network is 100% supportive of our digital approach.

We've seen more activity digitally with people being at home and on furlough and I think we will 
start to see this accelerate.

Click here to listen to the full interview with David Peel.

https://motortraderadiocom.libsyn.com/
https://motortraderadiocom.libsyn.com/
https://motortraderadiocom.libsyn.com/motor-trade-radio-23rd-may-2020-episode-351-with-covid-19-special-interview-10-with-david-peel-managing-director-peugeot-motor-company

